Membership Marketing
QUICK TIPS
Piggyback your recruitment efforts off of NSA’s Speaker 2 Speaker membership recruitment campaign. As a chapter, offer incentives to members who persuade others to join. Recognize your top recruiters at meetings.
Develop a mailing list with potential members and contact them about joining by telephone or send a postcard invitation.
Potential targets:

· Speakers who share the stage with current members
· NSA members who are not chapter members (lists available from National)

· Members of facilitators, consultant or training organizations 

· People who have participated in your chapter apprentice or candidate programs

Host a breakfast or lunch for prospective members; emphasize benefits of NSA and chapter membership.

Involve new members in chapter activities immediately.

Buddy Up! Pair new members with veterans

Create a retention committee that is responsible for calling members whose dues are unpaid and those who have been dropped.

Conduct a membership survey designed to develop a profile of members; evaluate interests, participation and satisfaction to determine future programs.

Use free resources available from National:

· Professional Speaker membership information magazine

· NSA—Because it is Not All Talk brochure

· NSA recruitment business cards

· You can order these resources to give out yourself or you can email NSA at information@nsaspeaker.org to have materials sent directly to your prospect.  
