Marketing your Chapter with Shawne Duperon
 Campfire Chat 1/9/08
P.R.: the strategy for free publicity and finding a niche to building relationships with the media (journalists, newspapers, television and radio). It is about meeting the needs of the reporter/media.  

How do you start a relationship with the media??

· Be the expert resource: check news papers and watch the media

· Once you find a story that your chapter or person in your chapter can piggy back off of, call up the media and ask for….

· Editors

· Assignment manager

· Anchors

· Ask permission to talk “Do you have time to listen…”

· Leave a 30 second voicemail.  Be sure to include the following:

· Name

· 3 reasons/tips about how to you can expand/ talk about this topic

· Cell phone number

Example 3: Hello, my name is Heilee O’Quinn.  I am an expert in food safety and can tell you why it is important, how to store food properly and the dangerous effects if it not preserved properly.  Call me at 480.968.2552.

Tip:  Only leave one message. Leaving too many messages may annoy the reporter and he/she will not call back at all.

Best/worst times to call a news station:

Best time: 

· 8am-9am 

· 10am-10:15 am

· After the 12:00(Noon) news report

Worst time:

· After 3pm-7pm (cast is getting ready for evening news report)

· Never call during a news cast
What if they don’t mention NSA or don’t know NSA?

It is not about you or the organization.  It is about meeting the reporter’s needs.  It is up to the individual to create excitement and a need to generate /create the relationship. 

Think of it as going on a first date.  The goal of the first date is to get aquatinted- not to get married.  For instance if a member of the association is asked to appear on a show or radio and it meets the needs of the reporter, it is like getting a kiss on the cheek and the door is wide open for future “dates.” 

How does a chapter start a P.R. campaign?

· Piggy back a national story

· Follow up is key.

· It is an investment and relationships are the key to the success of a good campaign. 

Ways to piggy back your chapter meeting with what is going on in the media:

· NSA’s Super Bowl Party 

Expert area: Advertising/marketing

 Rate the commercial based on knowledge of advertising/marketing

· Oscar Party

· Image expert 

· Rate the best dressed

· 4th of July

· Safety expert 

· 5 tips to keeping your food safe
An example of one topic that can be shared among several expert areas…

Presidential Primary 

· Leadership Expert

· Who should win based on leadership stress/emotion?
· Alliance Expert 

· Who is following the rules of strategic alliance and what does that mean for me or in my career?

· Bullying Expert

· 3 tips on how to grow your following and how can it apply to you? How does bullying help/ or prevent this growth?

Example 1: Rebecca Lamperski was on the radio piggy-backed a national story-a study that women talk more than men do.  Rebecca was able to provide statistical evidence that the assignment editor needed.  She was featured on TV for about 3-5 minutes.
Example 2: Marlena of the Mid-Atlantic chapter, a voice expert decided to piggy back off the election coverage and listen to the candidates and predict who would win based on aspects of the voice. She was featured on TV for about 3-5 minutes.
Tip: News rooms want the biggest bang for their buck.  Therefore, they will use the footage as much as possible to fill up the newscast.

Other Questions
What types of meetings does your chapter have to pass the gavel to the next President?

· NSA GA: Large Gala event

· Northern CA:  5-10 minutes during the May meeting with acknowledgements and ceremony 

How do you respond to a speaker that offers to speaker at a chapter event and you are not interested?

· Thank him/her and then let the person know that the chapter program schedule is full this year.

· Thank him/her.  Ask for materials and will let you know if it fits in this year’s programming.  

Brainstorm great possibilities for great meetings:
· Anyone know of topics that seem to be a hit?

· Pat of NJ- extreme make over session

· 3 guest/members bring all materials

· CSP/CPAE serve as reviews and give feedback on his/her business models

· Image consultant

· 3 people to be willing to do the before and after makeovers
· Explain the common dos and don’ts for speakers

Potential New Year’s Resolutions:
1. Resolve to leave your chapter a little better.  A little better means just that- a little better.  Come up with a strategy of priorities.

2. Resolve to stop and smell the roses.  Have fun and enjoy the chapter events.

3. Resolve to reach out and ask for help within your chapter and among fellow chapter leaders (CLC, Past, Current and Incoming Presidents)

